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Health promotion is a vital component of public health practice. 
During last two decades, health promotion has been consolidated 
and institutionalized. Public health practitioners, policy-makers, 
academicians and researchers recognize the role of health promotion 
in improving public health. Many professional associations and 
scholarly journals are working in the area of health promotion [1]. In 
2009, health promotion was re-defined as, “Health Promotion is the 
art and science of helping people discover the synergies between their 
core passions and optimal health, enhancing their motivation to strive 
for optimal health, and supporting them in changing their lifestyle to 
move toward a state of optimal health. Optimal health is a dynamic 
balance of physical, emotional, social, spiritual, and intellectual health. 
Lifestyle change can be facilitated through a combination of learning 
experiences that enhance awareness, increase motivation, and build 
skills and, most important, through the creation of opportunities that 
open access to environments that make positive health practices the 
easiest choice” [2].

Factors Influencing Health Promotion 
There are various factors which influence health promotion 

activities and must be kept in mind while developing health promotion 
programs. These factors include culture, religion, age, gender, literacy 
and access to modern technology. The concept of health and illness 
changes over time and varies according to the cultural, religious 
and spiritual perceptions of the community [3]. Many cultures have 
different roles and responsibilities, assigned to men and women. In 
some cultures the role of woman is of a primary care taker for the 
rest of the family. To fulfill this role, she is expected to sacrifice some 
of her personal preferences. The influence of age and gender on the 
concepts of health and illness can be highlighted by the excerpt from 
a qualitative study conducted amongst Russian immigrant women, to 
determine their perceptions regarding breast cancer screening. The 
response of a 74- year lady was, “What good would it make if I started 
rushing between medical offices for this and that? They would surely 
find some disease. Nobody of my age is totally healthy. But it is a waste 
of time, you cannot live forever. The time that I still have to live, I want 
to give to my grand children, not to myself [4]. Literacy, in general and 
health literacy in particular influence the concepts of health and illness. 
Because of increasingly complex and technologically sophisticated 
modern health care system, health literacy problems are also magnified 
[5]. Recent advances in technology especially the advent of internet has 
contributed to the merging of cultural perspectives and emergence of 
new ideas of health and illness, resulting from a combination of pre-
existing and new concepts [3].

Achievements of Health Promotion 
Health promotion has positively impacted public health practices. 

A number of public health achievements are attributed to health 
promotion. Ten great public health achievements of the last century 
include vaccination; motor-vehicle safety; safer workplaces; infectious 
diseases control; decrease in mortality due to coronary heart disease and 
stroke; safer and healthier foods; improved maternal and child health; 
family planning; drinking water fluoridation; and recognition of health 
hazards of tobacco use [6]. None of these achievements would have 

been possible without health promotion. Health promotion is a means 
to an end, and enables people to take action. Health promotion needs 
to be done in collaboration with people and requires their participation 
or partnership. It helps groups and communities in strengthening their 
skills and their capacity to take actions which support healthy lifestyles. 
They act collectively resulting in empowerment of individuals which is 
a valued outcome of health promotion [7]. 

Opportunities for Health Promotion 
A number of governments around the world are committed to 

health promotion for their countries. International organizations such 
as the World Health Organization has responded to the commitments 
of their member countries by providing support in health promotion 
and in developing policies, programs and activities related to health 
promotion [8]. Health care visits for various purposes are opportunities 
for health promotion activities. It is especially important in case of 
maternal health where women report routinely for antenatal care. These 
visits can be utilized to promote health in this vulnerable group of 
population [9]. Visits for childhood vaccination and growth monitoring 
can be utilized for health promotion to improve health of children and 
young adults. Follow-up visits of patients with chronic disease also 
provide an opportunity for health promotion activities.

A valuable opportunity for promoting health arises from 
the availability of advanced technology and electronic means of 
communication. The internet has broadened the scope of health care 
beyond its traditional boundaries. Mass media has an important role in 
promoting health. Social media can communicate the health messages 
to a wider, diverse group of audience. 

Challenges for Health Promotion
There are multiple challenges associated with health promotion. 

Many countries lack capacity for health promotion practice. An 
important challenge is to build capacity of the workforce, organizations 
and infrastructure for health promotion [1]. Another challenge for health 
promotion is vested interest of various groups. Influential industries 
like food chains selling junk ‘food’; alcohol and tobacco industries; have 
their vested interests [10]. There is increasing recognition of role of 
ethics in health promotion. It is argued that health promotion should be 
based on practical reason which helps in reflecting on the benefits and 
purpose of health promotion. The purpose of health promotion should 
be to engage individuals to reason about what they value and how they 

*Corresponding author: Saulat Jahan, Head of Research and Information Unit, 
Research and Information Unit, Public Health Administration, Qassim, Saudi 
Arabia, Tel: 0966-6-3267883; E-mail: saulatjahan@hotmail.com

Received December 19, 2012; Accepted December 20, 2012; Published 
December  22, 2012

Citation: Jahan S (2012) Health Promotion: Opportunities and Challenges. 
J Biosafety Health Educ 1:e105. doi:10.4172/2332-0893.1000e105

Copyright: © 2012 Jahan S. This is an open-access article distributed under the 
terms of the Creative Commons Attribution License, which permits unrestricted 
use, distribution, and reproduction in any medium, provided the original author and 
source are credited.

Health Promotion: Opportunities and Challenges
Saulat Jahan*
Head of Research and Information Unit, Research and Information Unit, Public Health Administration, Qassim, Saudi Arabia

Journal 
of

 H
ea

lth
Ed

ucation Research &
D evelopmentISSN: 2380-5439

Journal of 
Health Education Research & Development



Citation: Jahan S (2012) Health Promotion: Opportunities and Challenges. J Biosafety Health Educ 1:e105. doi:10.4172/2332-0893.1000e105

Page 2 of 2

Volume 1 • Issue 2 • 1000e105
J Biosafety Health Educ
ISSN: JBHE an open access journal 

can adopt these values. To achieve this purpose, specific responses to 
local situations are required instead of treating all communities in the 
same way [11].

A major challenge for the future is to develop and maintain the 
trust of communities, especially the socially marginalized in society. In 
the global conditions of growing inequality and poverty, the socially 
marginalized, such as youth and migrant groups, may not be receptive 
to messages related to health promotion [12]. It will take some time and 
need to have dialogue with the local communities and provision of good 
quality, need-based services to the communities. Varying strategies will 
be needed for various groups in different cultural contexts. Increasing 
life expectancy and natural and man-made disasters has lead to 
growing number of people with disabilities. Improving the quality of 
life of people with disabilities by health promotion should also become 
a major focus for public health practitioners [13]. 

There are challenges related to research in the field of health 
promotion. There is lack of implementation of evidence in health 
promotion practice and lack of application of evidence while 
formulating policies [1]. There are technical problems in evaluation 
of health promotion projects. For conducting evaluation of health 
promotion projects, it is important to define and measure the outcomes 
of health promotion. Appropriate methodologies for evaluation of 
health promotion projects need to be designed and adopted [7]. To 
improve the quality of researches in the area of health promotion, 
researchers, funding agencies, and review and editorial boards of 
scholarly journals need to take appropriate measures [14]. 

Future Directions and Recommendations
Researches must be conducted to explore the role of health 

promotion in improving public health. Health promotion requires 
showing outcomes. Research should demonstrate that empowerment 
and participation are health promoting processes resulting in improved 
health. Health promotion research and practice should be integrated. 
There is also a need to educate researchers and practitioners of health 
promotion so that they can collaborate with each other [1]. The health 
promotion projects should be research based and audience-specific 
beliefs, behaviors and characteristics should be taken into account. The 
health communication should have culturally competent approach and 
religious and spiritual concepts of the audience should be understood 
and respected. Cross cultural communication should be utilized as an 
opportunity to integrate cultures [3]. It is important that researchers, 
public health practitioners and policy makers have cross-cultural 
collaboration. In this context, encouraging healthcare professionals to 
contribute in the form of original research articles, case reports, and 
other forms of inter-professional communication will help in bridging 
gap between research and practice in global health promotion [15].

Finally, the scholarly journals related to health promotion are 
playing an important role. In this context, open access journals play 
an even important part as they are accessible to wider audience and 
can contribute to health promotion of the global community. It’s 
my hope that in the coming years, ‘Journal of Biosafety & Health 
Education’ will play a vital role in health promotion globally by creating 
awareness among its wider community of readers including health care 
professionals and community members.

References

1. Potvin L, Jones CM (2011) Twenty-five years after the Ottawa Charter: the 
critical role of health promotion for public health. Can J Public Health 102: 244-
248.

2.	 O’Donnell MP (2009) Definition of health promotion 2.0: embracing passion, 
enhancing motivation, recognizing dynamic balance, and creating opportunities. 
Am J Health Promot 24: iv. 

3.	 Schiavo R (2007) Health Communication – From theory to Practice. (1stedn), 
Jossey- Bass, San Fransico, California.

4.	 Remennick L (2003) “I have no time for Potential Troubles”. Russian Immigrant 
Women and Breast Cancer Screening in Israel. J Immigr Health 5: 153-163.

5.	 Parker M, Gazmararian J (2003) Health literacy: Essential for health 
communication. J Health Commun 1: 116-119.

6.	 Ten great public health achievements--United States, 1900-1999 (1999) 
MMWR Morb Mortal Wkly Rep 48: 241-243.

7.	 Nutbeam D (1998) Evaluating Health Promotion-Progress, Problems and 
solutions. Health Promot Int 13: 27-44. 

8.	 Rice ME (2012) Effective Global Health Promotion Achievements, Tools, and 
Strategies Used in the Americas over the Past Decade. Health Promot Pract 
13: 313-319. 

9.	 Moos MK (2002) Preconceptional Health Promotion: Opportunities Abound. 
Matern Child Health J 6: 71-73. 

10.	Livingstone C (2011) Advocating for public health: does the real world matter? 
Health Promot J Austr 22: 4-5.

11. Carter SM (2012) What is health promotion ethics? Health Promot J Austr 23: 4.

12.	Laverack G, Keshavarz MN (2011) What remains for the future: strengthening 
community actions to become an integral part of health promotion practice. 
Health Promot Int 26: ii258–ii262. 

13.	Rimmer JH (1999) Health Promotion for People with Disabilities: The Emerging 
Paradigm Shift from Disability Prevention to Prevention of Secondary 
Conditions. Phys Ther 79: 495-502.

14.	Glasgow RE, Klesges LM, Dzewaltowski DA, Bull SS, Estabrooks P (2004) 
The future of health behavior change research: what is needed to improve 
translation of research into health promotion practice? Ann Behav Med 27: 
3-12. 

15.	Khubchandani J, Simmons R (2012) Going Global: Building a Foundation for 
Global Health Promotion Research to Practice. Health Promot Pract 13: 293-
297.

http://europepmc.org/abstract/MED/21913576/reload=0;jsessionid=kaVSWNEc90ce5dUtjcfX.10
http://www.ncbi.nlm.nih.gov/pubmed/19750955
http://books.google.co.in/books?id=MJKcl26umKYC&printsec=frontcover&dq=Health+Communication+%E2%80%93+From+theory+to+Practice&hl=en&sa=X&ei=XOPRUMXzHcyHrAet74H4BA&ved=0CDgQ6AEwAA#v=onepage&q=Health%20Communication%20%E2%80%93%20From%20theory%20to%20Practic
http://www.ncbi.nlm.nih.gov/pubmed/14574066
http://www.questionpoint.org/crs/servlet/org.oclc.ask.AskPatronFetchQA?&language=1&qid=184140
http://www.ncbi.nlm.nih.gov/pubmed/10220250
http://heapro.oxfordjournals.org/content/13/1/27.abstract
http://journals.ohiolink.edu/ejc/article.cgi?issn=15248399&issue=v13i0003&article=313_eghpattaotpd
http://www.ncbi.nlm.nih.gov/pubmed/12092983
http://www.ncbi.nlm.nih.gov/pubmed/21717829
http://www.ncbi.nlm.nih.gov/pubmed/22730937
http://www.ncbi.nlm.nih.gov/pubmed/22080081
http://www.ncbi.nlm.nih.gov/pubmed/10331753
http://www.ncbi.nlm.nih.gov/pubmed/14979858
http://www.ncbi.nlm.nih.gov/pubmed/22543986

	Title

	Corresponding author
	Factors Influencing Health Promotion
	Achievements of Health Promotion
	Opportunities for Health Promotion
	Challenges for Health Promotion
	Future Directions and Recommendations
	References



